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SYNOPSIS

· B. Tech, M. Tech (Digital Communication), PGCP (Marketing and Analytics) with 15+ years of experience.
· 8+ years of experience into Machine Learning, Deep Learning, Data Science, Marketing in research and Academics.
· Extensively worked on different analytics techniques like Key Driver Analytics, Churn Analytics, Marketing mix Analytics, Segmentation, Recommendation Engines, Time Series Analytics
· Successfully delivered multiple projects and poc for Travel, Banking, CPG, Telecom, IT Clients.
· Handled a Big and small Team of for various work projects.
· Published 15 Research paper on Machine learning, neural Network, Antenna design in various Journals & Conferences.
· Received multiple awards for publication and key note Invitation on Machine Learning.

TOOLS PROFICIENCY

Application Field-
· Data Science- (Descriptive & Predictive Analytics)
· Machine Learning (Regression, Classification, Clustering, Time series)
· Deep Learning (ANN, CNN, RNN, SOM, Boltzmann, Auto-Encoder
· Big Data Analytics
Programming Language-
· Python (Conda-Spider/Jupiter) 
· R (R-Studio)
· Packages- pandas, numpy, scipy, scikit-learn, Carrot, caTools, e1071.
· Frame Work – Spark ,Tensorflow, Caffe, Keras,  Pytorch. 
Cloud Technology-
· Amazon wave Service(EC2, EMR, ML)
· Microsoft Azure( ML Studio, VM)
Data Base
· Relational –My SQL, SQL
· Non-Relational –Mongo DB

CAREER CONTOUR

Datamatics Global Services						          Mumbai, Maharashtra
 Consultant Data Science Solution Architecture			 				               July 2017 – Present
· Interaction with Client on project scope, methodology discussion, data clarification, model outputs. 
· Building models involving Segmentation, descriptive and predictive Analytics, for retail, banking, travel, health industry using Machine learning techniques.
· Worked on Scope of work for Deep Learning, Machine Learning application and provide understanding to Clients by showcase of used case.
· Deriving Insight and Recommendations, Process document preparation, Training to team members.

S R G I                                                                                                              			 Jhansi, U.P
Head, Electronics			            			     February 2009 –September 2016
· Teaching to M. Tech Scholars on Digital Transformation, Deep Learning, Antenna Design, and Statistics. 
· Heading the marketing and promotion cell and provide them valuable commercial insights and recommendations for an optimum mix of marketing elements.
· 100% compliance to timelines. Quality results delivered on time or before time
· Organized One National and One international Conference “e-manthan”, participants comes from 22 states and 5 countries.
LKCE                                                                                                                                  	        Ghaziabad, U.P.
Head, Electronics			 			         February 2008 – February 2009
· Setup of hole new department, recruitment of subject expert in electronics, setup of labs 
· Setup of marketing teams and engagement of them toward achieving targeted admissions
· Teaching to B. Tech and MBA students. 
BIET                                                                                                  				 Jhansi, U.P.
Faculty, Electronics			 			          	  March 2003 – August 2007
· Teaching to B. Tech Students

  PROJECTS & PAID POC ON DATA SCIENCE/MACHINE LEARNING


1. Practice Area: Analysis of Fraudulent/Unusual pattern/and design of risk score in Forex Trading using Cluster Models and Lasso Regression.
Industry: Forex Trading 
Client: Australia based Forex Trading Company
Business Question Answered: Identification of traders those are doing unusual trading and benefited within short age of account, design the risk score for trading platform that indicate the risk label of traders with respect to trading. 
Data Size: Medium (6-10GB) as sample and full (240GB) for delivery  
Tool Used: 40 core AWS EC2 Linux and MS machine, S3-MondoDB and MySQL, Spark 2.1, Python3.5 & CRAN-R (5.1V), MS Office
Technique Used: RFM, Lasso Regression, K-mean Clustering, Statistic Approach. 
Version control
Duration: 01 April 2018- on going (Target date-30 Sep 2018)
Team Size-04 
Version control Tool: GitHub
PMT:- Agile Mode
My Role- Team Lead

2. Practice Area:  Category Management and Travel Analysis
Industry:  Travel (Metro rail)
Business Question Answered: Analysed 2GB /W data of a metro rail to understand top busiest roots, busiest time slots, foot fall of each day to monthly, sale across all channel. Metro Authority can manage their resources according to Analytic report.
Tool Used: R, MS Office, AWS
Data Size: Very High (>10GB/Month) 
Technique Used: Descriptive Analysis, Cluster Analysis, Category Analysis,
Duration: Nov 17- Going on 

3. Practice Area: POC on Coupons Analytics
Business Question Answered: Full descriptive analysis report on each industry wise products. Segmentation of product maximum used by users according to brand, industry.
Data Size: Medium (~1GB)  
Tool Used: Python
Technique Used: Clustering, SOM
[bookmark: _GoBack]Duration: March 2018
Team Size: Individual Contributor

4. Practice Area: Marketing Mix Projects using Multiple Linear Regression, ANN, Clustering
Industry: International Travel 
Business Question Answered: Impact of Own and Competitor Media and Promotions on Brand, effectiveness of price and non-price promotion strategies and also analyzing the media strategies and providing commercially sound recommendations to improve Media ROIs and spend recommendations.
Data Size: Medium (10GB)  
Tool Used: Python, R, Azure machine Learning Studio, MS Office360.
Technique Used: Multiple Linear Regression, ANN, K-mean Clustering. 
Duration: Dec -2017- Feb -2018 
Team Size-04 

5.Practice Area: POC on Price & Promotion Projects
Industry: E-Com
Business Question Answered: Analysed price elasticities and different types of promotions undertaken Impact of Competitors promo/price activities to recommend the price strategy for different SKU/Segments.
Data Size: Medium (4-10GB)  
Tool Used: R, python, MS Office
Technique Used: Multiple Linear Regressions, Time Series ARIMA modeling.
Duration: Dec-2017-Feb 2018
Team Size: 02

6.Practice Area:  Churn Analytics for Credit card Segment
Industry:  Banking
Business Question Answered prediction of customers who will drop their credit cards in next financial year, Analysed specific data of bank customers to understand how many customers may drop the credit card facility in the coming year, huge and protected data require cloud solution on their premise.
Data Size: Medium (10GB) 
Tool Used: Python, Azure ML Studio, Azure Cloud
Technique Used: ANN and Logistic regression 
Duration: Oct 2017-Nov-2017

7. Practice Area: Driver Analysis using Bayesian Belief Network/Structure equation Models
Industry: Pharma
Client: US based Pharma Company
Business Question Answered: Identification of key dimension/attributes which results in higher customer satisfaction /purchase intent along exploratory study and competitor analysis. The project was highly appreciated by the client and was recommended to different department to study other customer segments. 
Data Size: Medium (2 GB) 
Tool Used: R and Bayesian lab.
Technique Used: Bayesian Network Analysis and Excel macros. 
Duration:  Aug 2017- Sep 2017
Team Size-03
My Role- Data Science Modeller


SCHOLASTICS
· PGCP (Marketing and analytics) from SP Jain School of Global Management Mumbai. Sep 2016-April 2017
· B.TECH (Electronics & Instrumentation) from Bundelkhand Institute of Engineering and Technology, Jhansi (Government College) 2001.
· M.TECH (Digital Communication) from Bundelkhand Institute of Engineering and Technology, Jhansi (Government College) 2010.
CERTIFICATIONS

 
· Deep Learning, IBM
· Machine Learning, IBM
· Deep Learning, Stanford University.
· Structuring Machine Learning Projects, Stanford University.
· Facebook Blue Print from face Book Academy				
· Feb17:  YouTube Analytics from You Tube Academy
· Jan 17 : Inbound Marketing , Hubspot Academy. 
PUBILCATION 

1. “DESIGN AND ANALYSIS OF AN IRREGULAR DIAMOND EDGE SLOTTED MICROSTRIP PATCH ANTENNA AT 1.6 GHz FOR WLAN” International Research Journal of Engineering and Technology (IRJET) Volume: 03 Issue: 03 Mar-2016
2. “A COMPACT DUAL BAND E-SHAPE MICROSTRIP ANTEENA FOR WIRELESS APPLICATION ” International journal on Recent innovation trends in computing and communication, volume 2 issue9,pp2649-2651. Sep 2014
3.  “Performance Analysis Of curved U-Slot Patch Antenna With Enhanced Bandwidth And Isolation For MIMO Systems” International Journal Of Exploring Emerging Trends In Engineering (IJEETE)Vol. 02, Issue 01, JAN, 2015,pp11-15
4. “Design and Analysis of Coupled E-Shaped Patch Antenna for Wireless,Mobile and Satellite communication.” International journal of Emerging Engineering science and Technology. Vol1 Issue1-2015,pp 23-39.
5. "Face Recognition Through Neural Network-A Review”, National conference on technological Innovation-08 held in BRCM college, Bhivani Haryana. Oct 11-12, 2008. pp.23-28.
6. Processing of Corrupted Images by Noise Detector ” National Conference  on Information and Computer Technology 2009 at SOMAIYA Institute of  Engineering Mumbai. March 7.2009.
7. “Treatment of Corrupted Images” 3rd National Conference ETSEIT 09 at Gwalior Engineering College, Gwalior21-22 march 09.
8. “Six Basis about Image Processing” National Conference on electronics communication & Instrumentation e-manthan2010 held in College of Science & Engineering Jhansi. April 02-03 2010. pp.155-158.
Professional Association
· IETE 
· IEEE 
· CSI
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