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Machine/Deep Learning Engineer
Contact Number: +91 7411141215
Email ID-jha.ashish172@gmail.com


Summary 

Mr. Ashish has 4+ years of extensive experience in developing Machine Learning/Azure Machine Learning/ Deep Learning (ANN, CNN, RNN)/ NLP/Computer Vision/Python/Digital Marketing.  He also has knowledge on Digital Advertisement on various self served platforms like Inmobi Ad platform, Amazon Marketing Services, Colombia Ad Network, Google Ad Network, Facebook Ads and LinkedIn Ads.
Mr. Ashish has committed and planning towards goal oriented. He also has experience on CRM systems

Technical Skills
  			  	                  Machine Learning Skills  
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· 
· Supervise/ Un-supervise machine Learning
· Exploratory data analysis, Handling Data Leakage, Cleaning the data , Handling missing data, Correlation Matrix, Normalization, Standardization/Preprocessing the data, make pipeline and Validation Curve
· Regularized (Ridge, Lasso, Elastic net)
· Feature Selection	(Based on coefficient, P value, r-squared and Adg. R-squared Correlation, Decision Tree, Ada Boost and Random Forest)
· Linear/Logistic(Classification) Regression models		
· Multiple/Non Linear Regression
· Linear/Robust/Polynomial/OLS/Gradient descent/Multiple regression stats model 
· KNN (K Nearest Neighbors)
· SVM (Support Vector Machines)
· RBF(Gaussian Radial Basis Function)
· Decision Tree, Grid Search
· Bagging, Boosting, Gradient Boosting, XG-Boost , Extra-Trees,  Random Forest and Ada-Boost 
· Cluster Analysis ( K-Means, Hierarchical)
· Dimensional Reduction  
· Reinforcement Learning
· Natural Language Processing
· Artificial Neural Network (ANN)
· Convolutional Neural Network (CNN)
· Recurrent Neural Network (RNN)
· Softmax and cross-entropy
· Natural Language Processing (NLP)
· Azure Machine Learning 
· Computer Vision 
· Spyder/ Jupiter Note Book
· Azure
· Reinforcement Learning




Digital Marketing Specific Skills

· 
· Search Engine Machine
· Search Machine Optimization
· Social Media Marketing
· Google Analytics
· Search Engine Marketing
· Keyword Analysis
· YouTube Advertising
· Facebook Advertising
· LinkedIn Advertising
· DoubleClick 
· HTML & CSS
· Amazon and InMobi Advertising

Certifications
· Google Analytics
· Adwords Video Certification
· Adwors Search Certification
· Adwords Display Certification

Experience 
Tarams Technologies                                                                                                             Feb-2018 to Present 

Position Holding: Senior Executive

Project 1

Application Name:  Designed/Developed a Facial Recognition system
Position Holding: Senior Executive
Framework: Deep Learning (Tensor flow and Keras)
Kernels: Spyder editor
Technologies: Computer Vision /CNN, Machine Learning
Language: Python 
Description of the Project:
Used a pre-trained (trained on 1 million images) inception-resnet CNN mode. 

Project 2

Application Name:  Chatbot
Kernels: Spyder editor
Api : Tensor flow
Technologies: Natural Language Processing and Deep Learning, Machine Learning 
Language: Python
Description of the Project:
Create a Chatbot with general chat, which we talk in everyday conversation
Data Description - Cornell movie dialogs corpus dataset, a dataset with more than 600 movies containing thousands of conversation between lots of characters.

Project 3

Application Name:  To identify the churn rate of bank customers
Position Holding: Senior Executive
Framework: Keras
Kernels: Spyder editor
Technologies: Deep Learning (Artificial Neural Network), Machine Learning 
Language: Python
Description of the Project:
A bank identified a very high churn rate of their customers in past six month. Hence, they are looking to identify the reason behind and address the problem. 
Data Description - The dataset contains a list of 50,000 bank customers with their proper details like, name, age, geography, gender, credit score, estimated salary, active member or not and are they existing customer or not.

The Media Ant                                                                                                           July-2015 to Feb-2018

Position Holding: Assistant Manager

Description :

· Digital Marketing including SEO, SMO, Email Marketing and Google Analytics for the company
· Handling Adwords and Social Media campaign for clients
· Handling Digital Advertisement including advertisement on individuals publishers and Ad networks
· Monitoring Online Advertisement Campaigns by using various DSP like InMobi, Amazon, One Native Ads
· Social Media Marketing including Facebook, LinkedIn using Hootsuite Tool
· Media Planning, Buying and Executing for Digital Advertisement
· Reporting of Digital Campaigns
· Market Research for Digital Product Development
· Initiator of The Media Ant’s Digital Product
· Vendor (Publishers and Agencies) Management
· Content Writing
· Team Management

Project 1

Client Name: The Media Ant
Application Name:  Best Video Ad Platform for Advertising
Kernels: Spyder editor
Technologies: Reinforcement Learning and Digital Marketing
Language: Python
Algorithm: Upper Confidence Bound, Thompson Sampling
Description of the Project:
Brand’s biggest problem is to choose the advertising platform for best performance. In this project, I have taken a video ad sample of 20 sec and put it on four popular video ad platforms i.e. YouTube, Hot star, Sony Live and Voot. It is similar to A/B testing of any ad campaign before starting a big budget campaign. 
Data Description - Data consist of one Video Ad, which will be played over four popular Ad Platforms to 149 people. Click through Rate (CTR) above 1% has been considered as 1 and below 1% as zero

Additional POC:
· Iris Data set (Classification, SVM, Decision Tree)
· Mnist Data set(Classification)
· Employee Attrition(Decision Tree) 
· Make Moons(Decision Tree)
· Boston Housing data set (Regression) 
· Titanic data set(Bagging)



REConnect Energy                                                                                                                     June-2014 to June-2015
Position Holding: Business Analyst
Description
· Digital Marketing of clickpower.in (company’s new website)
· Promotion and PR of clickpower.in
· Digital Analytics
· Content Writing
· Market Research for prospective customer
· Relationship Management with Clients and Vendors
· Schedule Internal Meeting for team coordination
· Power Trading
· Handling the Contracts between our organisation and the clients
· Maintaining CRM Database


Training

· Machine Learning online training 
· Natural Language Processing online training
· Deep Learning online training
· HTML, CSS online Training
· Google Analytics online training
· Google Ads online training
· Social Media Marketing online training

Education

· MBA (MARKETING & FINANCE) from C.V.Raman University, Bilaspur
· B.E. (ELECTRONICS & TELECOMMUNICATION) from Chouksey Engineering College affiliated from Swami Vivekanand Technical University.

Professional Activities/Other Items 

· Orphanage Visit on Diwali Organization
· Blood Donation– Volunteer
· Knowledge Sharing Session in organization.
· Class Room Training in organization.

Out of the Box Experience 

· Started my own E-Commerce platform called “Swadeshistyle.com” (currently not working)
· Designed a WordPress website “Digitalgannet.com”
· Owns a poetry page “Creativity Enhancement” on Facebook  and  a poetry channel “Ashish Chandra Jha” on YouTube

Personal Skill 

· Highly motivated group player delivering results under challenging conditions.  Good Communication Skills both written, verbal.
· Acquainted with latest technology and keen to improve skill set by working with new tools and methodologies.



Personal Profile

·  Name                           : Ashish Chandra Jha
·  Fathers Name             : Dr. Krishna Chandra Jha
·  Date of Birth                : August 06th, 1989 
·  Nationality                   : Indian
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