Bose                                                                                     Email id: bose.dsa500@gmail.com
                                                                                             Phone:    9573827657

Objective:
Looking forward to associate myself with an organization where there is an opportunity to share, contribute and upgrade my advanced business analytics and managerial skills for Data scientist of self and organization.
Professional Summary:
Having 3 years in the field of Analytics and advanced business analytics (Data Science) to build predictive framework/ML to draw insights at scale for different aspects of business.

· Developing and implementing advanced analytics approaches including statistical modeling, machine learning principles etc. to answer business questions & drive actionable insights using R and Python
· Hands on experience in Analytics - deriving key business impact from data and in creating algorithms, implementing an analytical solution based on analysis with large, complex, structured and unstructured data sets to provide better insights.

· Analyzed business problems using data from different sources to provide strategic and actionable business insights.

· Experience and knowledge in statistical and machine learning techniques: Linear/logistic regression, Decision trees, Random Forest, SVM, Clustering, NLP, Text mining, neural networks etc.

· Deep understanding of statistical modeling/machine learning/data mining concepts.

· Done the Model implementation by using R, Python API’s

· Created the ensemble models, to choose the best model by using various algorithms.

· Able to leverage a heavy dose of mathematics and applied statistics with visualization and a healthy sense of exploration.

· Team player with a ‘can do’ attitude.

· High degree of flexibility, independent and proactive working style.

· Ability to work well under pressure and on multiple and conflicting priorities.

· Strong Experience on Sql,plsql

Education:

· MCA from Osmania University Hyderabad in 2014 with 76%
Technical Skills:

	Data Science Tools
	R,Python,SAS  

	Data visualization Tools   
	R, Tableau

	Databases
	Oracle, Teradata

	Programming Languages  
	Python,Sql,Plsql

	Environments
	Windows, Linux

	Scripting Languages
	Java Script, Unix


Achievements:

· Performance Excellence Award (“We Appreciated”) from Present Company for outstanding contribution to project.

· Outstanding performance rating and Value creator from present company. 

Professional Experience:
· Current company Capgemini since Sep-2015 to still

PROJECT 1: Vodafone UK, England, UK 

Data Scientist



Project Name
:  Business objective is identifying the churn customers.

                


  Build visualization and predictive modeling.



Technologies
:  R, SQL, Excel, Tableau, Oracle

Vodafone UK is a provider of telecommunications services in the United Kingdom, and a part of the Vodafone Group, the world’s second-largest mobile company. The objective of the project is to define and communicate the stages through which a customer   progresses when considering, purchasing and using products.
Contributions:

· Understand client’s requirements and objectives of the project

· Understanding the business problem and converting the same into a data problem

· Processing, cleansing and verifying the integrity of data used for analysis in R

· Identifying the relationship between given variables.

· Daily discussion with management and client for smother transition of the project.

· EDA analysis on given data sets.

· Applied Machine Learning algorithms/Advanced Analytics

· Model selection and Cross validation for best predictive analysis.

· Build Logistic regression and decision tree

PROJECT II: Bank of America

Data Scientist



Project Name
:  Next best offers for banking customers


Technologies
:  Python, R,SQL, Excel, Tableau, Oracle

Contributions:

· Understanding the business problem and pulled information.

· Information in transactional systems needed to be pulled together and analyzed.

· 2.7 million Daily customer’s events.

· Building a predictive model to identify effective customers.

· Building a recommendation engine form a specific type of information filtering system techniques that attempts to present information items that are likely of interest user 

· Validating a model by using cross validation methods are like grid search and boot strapping

· By using different validation metrics are like (KS Statistics, Gini , ROC curve , sensitivity, AUC, Somers D)

· Checking the model stability at testing phases and Out of time validation

· Built the various models to measure the model performance and model accuracy.

PROJECT III: Customer Life Time Value
Data Scientist



Project Name
:  Customer Life Time Value



Technologies
:  R
Identifying the discounted value of future profits generated by customer, here profits which includes costs and revenue
Contributions:

· Understand client’s requirements and objectives of the project
· Understanding the business problem and converting the same into a data problem

· Processing, cleansing and verifying the integrity of data used for analysis in R

· Identifying the proportion of direct purchases and indirect purchase customers

· Identifying the purchase rate.

· Identifying the life time, the period over which customer is maintaining his or her relationship with company

· Identifying the monetary value

· Applied the passion distribution to find out purchase rate

· Built a decision tree model to find out price estimation by using Anova method

· Built some machine learning (Random forest, SVM) and advanced analytics (Logistic regression and Decision trees) to predict to purchasing probability of a customers.
