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	Current Role Description
	· Client  –  US UK and  APAC
· Domain – Analytics & Insights
· Geography - Global
· Role - Senior Business Analyst
· Experience – 4.5 years ( Current Role )


	Objective:

Technologies
Experience Summary :
Senior Business Analyst:

	I aim to reach the pinnacle of profession through challenging work in a progressive team that gives me scope to update my knowledge & skills in accordance with the latest trends and to dynamically work towards the growth of organization thereof.
Tools – Python, R, SQL, Tableau, 
Framework – Flask, Tensorflow , PyTorch , Conceptual Knowledge of  SPARK  and Django                              
Libraries – Keras, scikit-learn
Machine learning - Deep Learning – Business Intelligence :

Some of the various projects worked:

Client [Retail & BFSI]

· Worked on the project which involved Feature engineering that is to extract the important variables and preprocessing the Data (Basically cleaning of the Data] for further Analysis

Client [BFSI] POC:

· Worked on extracting required data from PDF document to Excel using Word2Vec and Doc2Vec (Skim Gram) model.

· Got result with 50% Accuracy due to huge variance in the data. 

[POC Projects in TCS: 

· Have worked with RNN , Computer Vision ( CNN , GANs )

· Library and Framework used – Keras , Tensorflow and Torch

[Client (Retail Fashion)]:
· Worked on the project with Retail fashion - Basically had to come up with new images based on the Training images provided by the client ( Used GANs Deep Neural Network with Torch Library )
[Client (BFSI)]:
· Worked on the project  with BFSI client - It was a classification problem, basically had to categorize whether to provide Loan or not to a particular  customer ( Used ANN with Keras Library )
[Client (Retail)]: ChatBot Implementation

· Worked on the project related to DNLP Chatbot Implementation - was part of Data preprocessing Team
[Client (Retail)]: Market Basket Analysis 

· Identified co-occurrence at PCAT level and then drill down to association at SKU level for correlated PCATs (Appliance and Non Appliance)
· Apriori Algorithm is used to train and identify product baskets and product association rules
[Client (Hospitality)]: Forecasting
· Developed a model to generate a statistical forecast for the European Hospitality Firm.
· Used RNN with Lstm
[Client (Retail)]: Clustering 

· To identify and categorize the customer into distinct segments.

· Using K-means Clustering Technique, created statistical segments based on customer scores
[Client (Retail)]: Forecasting [ ARIMA model ]

· Developed a model to generate a statistical forecast for the US retail market
[Client (Travel)]: Multiple Linear Regression

· Developed a model which helped in statistical prediction of Revenue

[POC - (Beverages]: Variable Importance
· Used Regularization Linear methods and Regression Coefficients to extract the important variable influencing the sales out of 103 variables
[Client (Retail)]: Impact of weather on different product categories
· Goal was to identify impact of weather on a customer’s likelihood to 
Buy a particular product category.  
· An SQL code was built followed by Tableau report for marketing team to view the results for a given Season and temperature ranges which are the top selling products
Tableau Dashboards & SQL
Used - Bar Graphs, Box Plots, Waterfall chart, Gantt chart, Pie chart, trend lines, scatter plots, tree map, Pareto Analysis, Filters, Parameters, Calculated Fields, Sets, Pivots, groups for various tableau dashboards.
· Measuring Effectiveness of a campaign - Built the True Lift report in Tableau to see the effectiveness of campaigns. Used Bar Graphs to represent the sales from different campaigns. Used scatter plots to understand which campaigns contribute to maximize sales.

· Used Tree maps to identify customers with higher risk of churn based on the comparison of Current year vs last year Sales.

· Delivered Customer Segmentation Dashboard in Tableau on the basis of GSAR for different sectors.
· Product penetration - To increase the share of wallet among the existed customers and built the Tableau report using filters, parameters, calculated fields and different visualizations

· Sales Forecasting – Marketing team want to know the sales forecast for the future weeks based on previous sales and considering the seasonality impact built a  tableau dashboard to show the actual vs forecast sales to understand how close is forecast is to actual.
· Used SQL to write queries for various Adhoc requests from Client.



	Ocwen Financials :
Analyst:


	· Have worked with US Mortgage Industry with General Ledger as primary role and planning as a secondary role.  

· Preparing and Presenting the Monthly Revenue and expense fluctuation reports to strategic management.

· Good understanding of Posting Journal entries to various General Ledger accounts.

· Reporting and Analysis of monthly Cash Flow Statements and Delinquency information for various Trusts of Ocwen (Trust includes clients like JPM, Wells Fargo, Bank of New York 

· Involved in Cash Sweep Process - movement of cash from zero balance accounts to concentration accounts. This includes preparing daily reports for moving funds from common bank account to Investor wise custodial accounts.


Education Summary

	Degree and Date
	Institute
	Major and Specialization

	BBM -2009
	Kristu Jayanti College
	Finance

	MBA -2011
	          SIET Institute of Management
	Finance


Professional Memberships / Certifications
	Professional Society / Certification
	Member Since / Date Certified

	Business Analytics Certification from Praxis Business School
	May - 2014




