OBJECTIVE
Seeking the challenging position as data scientist where my proficiency skills will be fully utilized to obtain the efficiency and effectiveness for the organization growth
SUMMARY
· 4 years of experience as Researcher and Data Scientist with Research & Analytics (R&A) clients
· Developing advanced analytical solutions in Banking, Manufacturing and Retail.
· Strong analytical & data mining skills, understanding of key drivers, ability to think outside the box to evaluate business implications

· An enthusiastic candidature in M.Sc. Statistics & B.Sc.Statistics from Loyola College, Chennai and St. joseph’s Trichy
· Great proficiency in R, Shiny, SPSS, Big Data, and Minitab; 

· Have depth experience in Big Data Research in Machine Learning Algorithms (SVM, NB, & RF), Applied Linear and Logistics Regression, Multivariate Analysis (PCA), Decision Tree, ARIMA, Testing of Hypothesis, Bio-Statistics, and Six-Sigma
PROFESSIONAL ACCOMPLISHMENTS
HTC Global Services, Chennai

Responsibility
· Mine massive amounts of data from social network and products to gain insights and identify patterns using machine learning techniques and complex network analysis methods.

· Design and implement ML algorithms and models (especially deep learning models) through in-depth research and experiment with neural network models, parameter optimization, and optimization algorithms.
· Conduct research to advance the state of the art in deep learning and provide technical solutions at scale for real world challenges in various scenarios.
Duration:-Nov 2017 to present.
 Flex- Manufacturing,Chennai

Designation: Data Scientist

Flex Ltd, formerly Flextronics International Ltd. provides design, engineering, manufacturing, and supply chain services and solutions. The Company designs, builds, ships and services packaged consumer electronics and industrial products for original equipment manufacturers

Responsibility

· Advanced analytical model to predict propensity of a customer to lapse and identify valuable customers for focused targeting

· Creating Business Dashboard

· Finding Inventory liability from Flex to Customer as well as Supplier to Flex

· Finding the Purchase Price Variance of each standard cost based on each customer data
Duration: Dec 2015 to Dec 2017
Business Software Solutions (Sengen, LLC)

Designation: Data Analyst
Responsibility
Currently Working  on Handwriting recognition using neural network in deep learning and tensorflow.

· Interpretation of data, analyze results using statistical techniques and provide ongoing reports
· Develop and implement data collection systems and other strategies that optimize statistical efficiency and data quality. Acquire data from primary or secondary data sources and maintain databases/data systems

· Identify, analyze, and interpret trends or patterns in complex data sets.

· Filter and “clean” data, and review computer reports, printouts, and performance indicators to locate and correct code problems.

· Work closely with management to prioritize business and information needs. Locate and define new process improvement opportunities

Duration: Jan 2015 to Dec 2015
Merrill Corporation, Chennai

Merrill Corporation provides technology-enabled platforms for secure content sharing, regulated communications and disclosure services.

 Designation: Analyst – Research & Analytics
Responsibilities
· Developing data model, and predictive research to provide the business solutions
· Maintains data dictionary by revising and entering definitions

· Maintains client confidence and protects operations by keeping information confidential.

· Maintains technical knowledge by attending educational workshops; reviewing publications; establishing personal networks; participating in technical societies.

· In charge of the Information Security Management function, providing line management, leadership and strategic direction for the function and liaising closely with other managers.

Duration: Feb 2014 to Oct 2014
PROFESSIONAL PROJECTS

Project #1 Predicting Purchase Price Variance
Objectives: Find out the favorable and unfavorable PPV based on customer insights
· Advanced analytical model to predict the PPV based on the Demand and MRP date.
· Analyzing customer insight based on customers past demand

· Understanding customers trend from the history based on the demand and predict the future demand

· Grouping customers and analyze the behaviors

· What is the relationship and distribution between time period and PPV for each focal customer?
· Is there any strong correlation between Standard cost and Buy price?
· What is the forecast for next ‘x’ days based on the current pattern?
· What is the mean changes, Variance between Price and Receipt on different time period?
Methodology: Regression, ARIMA and CLUSTERING
Tools used: R-Programming, and SQL Server
Project # ILMS usage metric & R&R
To study the overall usage of customer who were looking or using the projects 
Objective: -
· To view the status of user count per project and its impact in business.
· To track the users based on project and site wise
· To know the business use and impact of project
· To find a way to measure the % usage of ILMS
· To Know the active and measures the access usage daily basis
Methodology: MSTR and Tableau
Project #3 MDSS vs FLEXWARE
Creating a Data Integrity Dashboard View for Flex Ware Vs MDSS in Tableau based (For ILMS).

Flex ware is used to get the supplier details to calculate liability. Supplier has to fill the Appendix details and post it in Flex ware. In Appendix file there are mandatory fields which needs to be filled and contacts signed by the supplier.
Objectives: 
· To Monitor Appendix Terms for which we need to calculate the liability based on the order method where the order method should contain SMI and CRP and it should match with FLEX WARE data.

· To compare the discrepancy between Appendix terms vs MDSS

· To monitor the status of maintained, non-maintained and mismatch  

· To find out the lag in for which company we have missed out the status 

· To analyze the end to end output view in form of dashboard

· To track on expiring / expired items with Gross and Net Demand

Methodology: R, Teradata and Tableau
ACADEMIC QUALIFICATION                        
· Master’s in Statistics ~ 65%, Loyola College, Chennai-34, 2011-2013
· Bachelor’s Mathematics ~ 59%, St Joseph’s College Trichy, 2008-2011
ACADEMIC PROJECT
POST GRAD: - Agricultural forecasting on major crops in India using ARIMA modeling

· To study the Major crops, yield, production and area in India.

· To forecast the Major crops, yield, production and area in INDIA using ARIMA model and estimate the parameters.

· To fit the appropriate ARIMA models.

· To predict the lower and upper limit values of forecasting the data.

· To identify the appropriate model using ACF and PACF

Methodology: ARIMA, Applied Linear and Logistics Regression Analysis

Tools used: R and SPSS
Under Grad Thesis: - A STUDY ON OBESITY AMONG COLLEGE STUDENTS IN TRICHY REGION

· The distribution of respondents in sex and community wise.

· Calculating body mass index and the data.

· Whether sex has any influence on obesity?

· Whether community and obesity are related?

· How height and weights are related?

· Can you suggest any mathematical modelling for prediction Purpose?

· Whether religion and obesity are related?

· Whether economic status and obesity are related?

· Whether age has any influence on obesity?

· Do the male and female differ with respect to average height and weight?

· Can we take the average height of a person as 152 cm?

· Whether the average weights of different religion can be taken as equal?

STATISTICAL/TECHNICAL TOOLS
· R: R Server, R Shiny, R Commander, and VIMGUI
· Programming: R, Python, GIT, and SPSS Statistics
· Reporting Tool: Teradata and Tableau (Trained)
PERSONAL PROFILE
Date of birth

: 15-Jun-1990
Nationality             
: Indian

Marital status
    
: Single
Permanent Address
: No.4/28, Maniam House, T. Athipakkam, Villupuram, Tamilnadu, Pin-605759
DECLARATION


  I hereby declare that above furnished details are true and genuine.
Date: 
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