NAME: Parmita Biswas
Phone No.: +91 7838644313
Email: parmita_biswas@yahoo.co.in
CAREER OBJECTIVE:
I would like to work with an organization that provides me professional work environment and learning culture, which enables to develop my skills.
PROFESSIONAL PREFACE:
· 8 years of Professional software experience in a development environment 

· Experience with data tools in Python (Numpy, Pandas,NTLK, SciKit, Jupyter, etc.)
· Working in Agile methodology. Worked on real time User Stories.
· Have Valid B1 Visa

· Expertise in 
· Creating reports using Pivot tools,Tableau
· Data and Quantitative Analysis

· Decision Analytics

· Machine Learning Algorithms

· Research, Reports and Forecasts

· Data-Driven Personalization

· Predictive Modeling

Skill Summary:

· Tracking Tools: Bugzilla, JIRA

· Database: MySQL,MongoDB
· Software Development Methodology: AGILE, SDLC
· Environment: Sublime, Eclipse, Jupyter, Spyder
· Visualization tools: Tableau, MsExel, Google Analytics
· Worked on – RasberryPi, OpenCV

· Data Mining tools: Orange, Google Analytics,Knime
· Machine Learning Algorithm: 
· Regression -Logistic,Linear

·  KNN
·  Decision and random Forest

· Time Series-ARIMA,
· Market Basket Analysis- Apriori,FP-Growth

· K-Means
· Functional Areas: Virtual Call centre, Call Flows, E commerce data mining.

· Languages: Python
· Data Analytic tools – Orange, PowerBI

· Deep Learning Models – CNN,LSTM,RNN, Image Classification using Inception module
WORK EXPERIENCE:

· Currently working in Infogain Pvt. Limited, Noida. As a Tech Lead
· Good Team player with good communication skills
· Direct Interacting with clients.
· Handing the scrum meeting daily 

· Providing the time estimates and project plan

PROJECTS DETAILS:

PROJECT  Mitchell-Insurance 
Client: Mitchell
Period:  March 2018– Present

Tools Used:

· Scikit-Learn , TensorFlow, NLTK, Keras
· Clients Tool for data extraction

· TensorFlow, Image Processing, Natural language processing

Roles and Achievement:

· Prediction of Claim on vehicles based on Images 

· Led 6-person team and provides various solutions to Client 

· Used Image Processing Techniques to process the images and predict based on it
· Used NLP to read out the comments and analyses them for feedback
· RNN was deployed to improve the model
· Dropout Technique was used to prevent overfitting
· Analyzed Positive and negative sentiments
PROJECT  Guthy Sales 
Client: Serenova
Period:  Sept 2017– March 2018
Guthy-Renker is one of the world’s largest and most respected direct marketing companies. It always targets the customers for their beauty and skin care products. It needs a huge data from the callers and customers to find the best marketing strategy.

Tools Used:

· Data Studio,GapMinder
· Scikit-Learn ,Seaborn,Numpy,Pandas
· Clients Tool for data extraction

· Python-time series -ARIMA, K-Means,Ensembling
· Orange

Roles and Achievement:

· Forecasting sales to prepare for future production
· Led 5-person team on a data mining project to predict sales 
· Conducted cluster analysis to generate segmented profiles of customers
· Analyze and interpret all sales in its initial stage to ensure better quality of products and services
· Analyze, identify and upgrade metrics to facilitate delivery of forecasts for future project implementation programs.
· Inventory management: To save revenue for maintenance
· Implemented demand forecasting models which improved upon forecast accuracy
PROJECT  LiveRevenue
Client: Liveops

Period:  Feb 2017 – Sept 2017

LiveRevenue is part of the call center which is responsible for creating of revenue. It is additional products which is planned to be sold in such a way, so the revenue can be generated.
Tools Used:

· Python

· Tableau

· Sql For Data extraction

· Data Studio
· Python-Associative analysis, Market Basket Analysis
Role and Achievement:

· Market basket analysis was to be done to group products so that they are sold in each transaction.
· Understanding the relationship and finding correlation.
· Recommending various cross-sells, up sells, down sells, coupons etc.
· Analysis the pattern for last 5 years of different customers and their transaction

· Analyzed and processed complex data sets using advanced querying, visualization and analytics tools
· Association analysis for the market trends using Naïve-Bias algorithm
· Propelled a revenue growth 
PROJECT  Alorica Sales Present
Client: Alorica
Period: July2016 - Feb 2017

Tools Used:

· Python

· Ms Excel

· Google Analytics- Data Studio
· Time series analysis

Role and Achievement:

· Monitor and forecast marketing and sales trends

· Devise and evaluate methods for collecting data, such as surveys, questionnaires, and opinion polls

· Gather data about consumers, competitors, and market conditions

· Analyze data using statistical packages using python
· Used polynomial regression to analyze the data

· Clubbing of upsells and downsells and effects in sales (A/B Testing)
· Convert complex data and findings into understandable tables, graphs, and written reports
PROJECT  Einmilk-Sales Analysis
Client: Singapore- AE Solution

Period:  Jan 2016 – July 2016

EinMilk is one of the leading infant milk powder manufacturers which provide various types of milk powder. They were facing competitions issues and suddenly sales got down.

Tools Used:

· Python

· Tableau

· Ms Excel

· Clients Tool for data extraction

Role and Achievement:

· Discovery of data through their application
· Data insight, cleaning the messy data 
· Adding various other factors to analyze how sales are being impacted.
· Coordinating with Client to understand their Govt norms and regulations 
· Presenting in a graphical manner using tableau so see the trend analysis

· Used Segmentation algorithms based on geography and gender
· Delivered a suggestion document which effected their sales to increase by 65%
PROJECT  Liveops Virtual Call Centre
Client: Liveops
Period:  Feb 2013 - Dec 2015
Role and Achievement:
· Responsible for requirement gathering, design, implementation and delivery of application GUI

· Implementation of Agile methodology throughout the project 
· Creating python scripts for dashboard presentation
· Creating reports for potential customers to increase the business (using Excel and Python)

· Graphical analysis of increase and drop for call rates
PROJECT  Live Revenue generation and warehouse app
Client: Liveops/ Infogain
Period:  Jan  2011 – Jan 2013
The main revenue generation tool for Liveops is the extra product they sell other than the third-party clients. 
Role and Achievement:
· Used Javascript, HTML , Salesforce, UNIX
· Testing Business logic and workflow to carry out tasks under certain conditions
· User interface to expose data and functionality to those logged into your app
· Built-in security for protecting data and defining access across your organization

· Handing the scrum meeting daily 

· Daily client interaction for all updates

ACADEMIC QUALIFICATION:
	Course
	Institution
	Board/University
	%age
	Year

	Matriculation
	St MarysConvent School,Kasauli.
	C.B.S.E, New Delhi
	88%
	2004

	Secondary
	Shishu Niketan Sr sec school,

Chandigarh
	C.B.S.E, New Delhi
	87%
	2006

	B.E. EECE
	Chandigarh college of Engg and Tech
	Punjab University, Chandigarh
	73.44%
	2010


OTHER ACHIEVEMENTS:

1. Imparted Training for Machine learning at “Samsung –Client Location”

2. Awarded best “Trainer” ML training imparted
3. Infogain certification of “Machine Learning using Python”
4. Infogain certification of “Python Developer”

5. Udemy Certified –“Numpy Stack in Python”

6. Udemy Certified –“5 Machine Learning libraries in Python”
7. Coursera Certified –“Machine Learning” 
8. Customer Excellence Award by client’s client (Aegon)
9. Have Youtube Channel for training - https://www.youtube.com/channel/UCz6sicIAwYJQyvelhbbzBmg
10. (Math for Data Science.Repository)

11. Won Employee of the month(2 times) because of excellent/meritorious performance(
12. Write ups during leisure time.
13. http://parmitabiswas.blogspot.in/
14. https://parmitabiswas.wixsite.com/backpacking
