Radha Krishna			                                                                     
Mobile: +91- 9886825908
E-Mail: rkr.bigdata99@gmail.com				                                                         
OBJECTIVE
To seek a challenging position in an organization that provides me an opportunity to pursue career in field of Data Science & Big data Analytics and provide me with global exposure to excel in my work to make contribution towards growth of the organization.
CORE COMPETENCIES 
 Data Analyst with 4.3 years of professional experience including telecom industry, retail industry and Banking. Experience in Machine Learning (Supervised, Unsupervised), Deep Learning, Exploratory Data Analysis, Time series analysis, Spatial Data Analysis, Data Mining, Data Modeling, Predictive Modeling, and Technical Documentation. Adept in statistical programming languages like R, Python along with hands on implementation of machine learning algorithms (k-NN, Ensemble Methods Support Vector Machines (SVM) and Random Forests).
TECHNICAL SKILLSET
· Data analysis Using various Machine learning algorithms and Deep learning algorithms.
· Proficient in tools for analysis using Python, R Tool and SAS.
· Data visualization using R, Python and Tableau.
· Predictive Analytics and NLP.
· Time Series Analysis
· Experience with SQL and databases like Oracle, My SQL server and Teradata.

Academia:
	QUALIFICATION
	YEAR
	UNIVERSITY
	SPECILIZATION

	B.TECH
	2013
	JNTUA
	 Electronics





MindTree                                      MAY 2016 to till date                 Data Analyst
Atos Origin                                   FEB 2014 to Mar 2016               Data Analyst



Project 1: 
Credit card approval and credit rejection model.
Role/Title     : Data Scientist
[bookmark: _GoBack]Tools             : R, Python and SAS.
Organization: MindTree
Duration       : Apr 2017 to Till Date
Responsibilities:
· Analyzed distributions of variables against credit card declination indicator and customer defection indicator
· Evaluated the criteria for profitable customers through hypothesis testing, linear regression and cross tabs.
· Logistic regression model was built to predict the customer retention rate.
· Built the pd (probability of default)
· Calculated the psi(population stability index)
· Did the segmentation for high valued customers and low value customers
· Understand client’s requirements and objectives of the project
· Identifying business problem and converting the same into a data problem.
· Processing, cleansing and verifying the integrity of data used for analysis in python (ffil and bfill) and excel.
· Involved in exploratory data analysis (eda) for the given data set.
· Applied various data visualization techniques like base plot and ggplot2 for better data interpretation.
· Measuring the key metrics of model stability (ks , gain charts, f1 score, precision and recall)
· Measuring the stability of index by using the cross-validation techniques.
· Applied various algorithms in python and implementation of the same on the datasets.
· Built a model for spend analysis.






Project2:
Forecasting the inbound calls by using different forecasting techniques.
Role/Title     : Data Scientist
Tools             : R, Python and MySQL.
Organization: MindTree
Duration       : May 2016 to Mar 2017


Business Objective: 
Finding out the inbound calls for the process and increase the efficiency of staffing for attending the calls.
Responsibilities:
· Skills: python base, proc sql, data analysis techniques like classical decomposition, holt linear and holt winter method and arima techniques
· Phase1: data sanitization, finding out the missing vales and outlier treatment
· Checking the data for trends and smooth the data by using the moving average methods
· Removing seasonality and findings out the trend by using linear regression and forecasting the value
· Check mad, mape, rmse
· Applying different techniques and finding out best technique with respect of the standard error
· Calculating the acf and pacf to finalize the ar and ma values.
· Removing the irregularities, cyclicity, seasonality and trends and make the data into stationary by using auto dicky fuller test


Project3: 
Propensity model to buy the retail and banking products.
Role/Title     : Data Analyst
Tools             : SAS, Python and MySQL.
Organization: Atos Origin
Duration       : May 2015 to Mar 2016
Business Objective: We would like to a build a propensity model to buy the retail and banking products.


Responsibilities:
· I will be handle one million records with 200 variables
· Did pca analysis to identify the most important variables
· Built a various predictive model to identify the most effective model.
· Worked on logistic regression, decision trees (cart models), random forest, support vector machines and neural network
· did the segmentation to identify the effective groups as well to finding out customer behavior
· Identified thin, derog, newbie customers segments
· Built multiple models for each segment
· Did cross validation methods (boosting, bagging and k fold cross validation)
· Identified most important variables in the model
· Did model evaluation metrics by using (roc, auc, ks and lift curve)

Project 4:

Electricity bill forecast for utility company

Role/Title      : Data Analyst
Organization: Atos Origin
Tools               : Python (Numpy, Pandas, Stat models, matplotlib, scikit learn, seaborn).
Duration       : Oct 2014 to Apr 2015
Objective: Would like to forecast the electricity bill and usage of gas and electricity.

Responsibilities:
· Identifying the business problem and understanding the requirements of the clients.
· Weblog data sanitization by extracting useful information from the web URL and outlier treatment.
· Identifying the KPIs and representing them in visual form using graphs and charts.
· Identifying and neutralizing volatility and seasonality in the data.
· Identifying the model (AR, MA and ARIMA) and the order of the model.
· Building the model and cross validation of model using white noise and other metrics (RMSE, AIC, SUC).
· Forecasting the values using ARIMA model.





Project 5:

Content based analysis recommendation to price plans for Telecom Company
Role/Title      : Data Analyst
Organization: Atos Origin
Tools: R, Python and Excel.
Duration: Feb 2014 to Sep 2014

Responsibilities:
· Understanding the Transaction level data to understand the customer behavior.
· Data preparation including data sanitization, missing value treatment, outlier treatment.  
· Identifying the customer demographic to find out the purchase patterns.
· Understanding the complaint data to know about customer issues and problems.
· Network optimization.
· Web scrapping for customer quotes.
· Identify the most popular price plans suggest to the customers.
· Did product response analysis for different price plans.
· Created campaign analysis data for test and control group offering top popular price plans to the new acquired customers.

